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Abstract: The aim of the article is to analyze the role of innovation in modern enterprises as a
challenge on the global market, taking into account the case study of Tesla. The hypothesis
assumes that the ability to implement innovations is crucial to maintaining competitiveness and
success on the international market. The Tesla case study shows that successfully innovating
requires overcoming many technological, logistical, regulatory and cultural challenges. The
most important conclusions indicate the need for continuous investments in research and
development, building infrastructure supporting innovation, optimizing supply chains and
adapting to local markets and regulations. The added value of the article is to provide practical
recommendations for companies that can help effectively manage innovation in the global
market.
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1. Introduction

In the face of dynamic globalization and rapid technological progress, the need to analyze
innovation in a modern enterprise as a challenge of the global market becomes particularly
urgent. Modern enterprises operate in an environment characterized by rapid technological
changes, growing international competition and changing consumer expectations. Innovation is
becoming a key factor that allows companies not only to survive, but also to succeed in this
demanding reality.

This topic is extremely important because the ability to implement innovation determines
the long-term competitiveness of enterprises on the global market. The example of Tesla, a
pioneer in electric vehicles and renewable energy technologies, perfectly illustrates how

complex and multifaceted the challenges of introducing innovation can be. Analyzing cases like
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Tesla allows us to better understand what strategies and actions are necessary to successfully
overcome these challenges and achieve international success.

Addressing the topic of innovation in a global context is essential to understanding how
companies can use their innovation capabilities to build a sustainable competitive advantage.
This includes not only the creation of innovative products and services, but also process
optimization, adapting business models and managing global supply chains. Analyzing
innovation in a global context also allows you to identify barriers and challenges that companies

must overcome to fully exploit their innovation potential.

2. Challenges for enterprises on the global market

Modern enterprises operating on the global market face a number of complex challenges
that require constant adaptation and innovation. One of the key problems is the changing
economic environment, which includes dynamic fluctuations in currency rates, changes in trade
policies and the unpredictability of financial markets. These factors force companies to be
flexible in decision-making and to respond quickly to changing conditions (Prieto and Talukder,
2023).

At the same time, globalization leads to increased competition. Companies must compete
not only with local rivals, but also with international giants who have enormous resources and
advanced technologies at their disposal. The need to stand out from the competition therefore
becomes a priority, which requires a constant search for innovative solutions. Innovation
becomes a key success factor, allowing the creation of unique values for customers and gaining
a competitive advantage (Sedej and Justinek, 2021).

Another significant challenge is the rapid pace of technological change. Progress in areas
such as artificial intelligence, big data and the Internet of Things is changing the way the market
functions and customer expectations. Enterprises must invest in new technologies and adapt
their business models to avoid being left behind. Technological adaptation involves not only
the implementation of new tools, but also the restructuring of operational processes and
employee training, which constitutes an additional organizational challenge (Rosario and
Raimundo, 2021).

The global market also poses challenges related to managing cultural diversity. Companies
operating on different continents must take into account differences in business culture, legal
systems and consumer expectations. Effectively managing this diversity requires understanding
local specificities and the ability to adapt operational strategies to different markets.
Intercultural communication and international negotiations are becoming indispensable

elements of everyday activities (Ramadhana, 2021).
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We also cannot forget about the growing pressure from consumers and stakeholders
regarding sustainable development. Expectations regarding corporate social and environmental
responsibility are becoming more and more clear. Companies must integrate the principles of
sustainable development in their strategy, which includes responsible resource management,
reducing emissions and engaging in social initiatives. Achieving these goals requires innovative
solutions that will enable a harmonious combination of business goals with environmental
protection and social responsibility (van den Brom, Meijer and Visscher, 2018).

The complexity of legal and tax regulations in different countries also poses a significant
challenge. Businesses must comply with a variety of regulations that are often heterogeneous
and complex. The need to comply with local regulations requires constant monitoring of legal
changes and cooperation with local experts. Failure to meet legal requirements can lead to
serious financial and reputational consequences (Zou and Cheshmehzangi, 2022).

The challenges that companies face in the global market emphasize the need to introduce
innovations at every stage of activity. Innovation is becoming not only a tool for solving
problems, but also a key element of development strategies. Enterprises that can effectively
implement innovations have a greater chance of achieving success, regardless of the complexity

and dynamics of the global market.

3. The essence of agile organizations

The essence of agile organizations is the foundation of modern management in a
dynamically changing business environment. Organizational agility is the ability to respond
quickly and effectively to changes in the environment, which requires flexibility in
organizational structures, processes and culture. A key aspect of agile organizations is the
ability to adapt to new market, technological and social conditions, which helps maintain
competitiveness and ensure long-term success (Prahalad and Ramaswamy, 2004).

A central element of agile organizations is customer orientation ( Nath and Agrawal, 2020).
Focusing on customer needs and expectations allows us to quickly adapt our product and service
offering to changing market requirements. In practice, this means regularly collecting and
analyzing customer opinions, which allows us to identify trends on an ongoing basis and
respond to them appropriately. In this context, agility translates into shortening decision cycles
and increasing the efficiency of operational activities (Womack and Jones, 2003).

Another key aspect of agile organizations is the decentralization of decisions. Traditional
hierarchical structures are giving way to flatter and more flexible organizational forms in which
decision-making authority is delegated to lower levels. Such decentralization promotes faster

flow of information and greater responsibility of employees for the results of their work. As a
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result, organizations can respond faster to changing market conditions and use their resources
more effectively (Raschke, 2010).

An equally important element of agile organizations is the culture of innovation and
continuous improvement. Promoting creativity and openness to new ideas allows for the
creation and implementation of innovative solutions, which are crucial in a dynamically
changing environment. This culture is based on supporting experimentation, accepting risk and
learning from mistakes. In practice, this means creating an environment in which employees
are encouraged to propose new solutions and improve existing processes (Trotta, 2018).

Agile organizations are also characterized by a flexible approach to human resources
management. Instead of rigid roles and positions, flexible teams that can be dynamically formed
and unformed depending on project needs are preferred. This work model enables better use of
employee competences and quick response to changing priorities. Moreover, agile
organizations often invest in the development of the competences of their employees, which
allows them to adapt to new challenges and increase the commitment and motivation of the
team (Sajdak, 2021).

Technology plays a key role in agile organizations. The use of modern IT tools enables
better communication, cooperation and process automation. Project management systems,
remote work platforms and analytical tools allow for more effective resource management and
faster decision-making. Integration of technology with business processes also enables better
monitoring of results and quick implementation of necessary corrections (Trotta, 2018).

In a global context, organizational agility becomes particularly important. The ability to
adapt to different markets and cultures and a flexible approach to managing international
operations becomes a key element of success. Companies operating on the global market must
be able to quickly respond to local changes and adapt their strategies to the specificity of
individual markets. Agility allows for better use of global opportunities and minimizing the
risks associated with operating in various regions of the world (Sajdak, 2021).

To sum up, the essence of agile organizations is the ability to quickly and effectively
respond to changes in the environment, which requires flexibility, innovation and
decentralization of decisions. Customer focus , a culture of continuous improvement and the
use of modern technologies are the foundations of agile organizations, enabling them to achieve

lasting success in a dynamically changing world.

4. The role of innovation in a modern enterprise

The role of innovation in a modern enterprise is crucial for its survival, development and
achievement of a competitive advantage in a dynamically changing market. Innovations are the

foundation on which the ability of enterprises to adapt to new conditions, meet the changing
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needs of customers and create new values is based. The innovation process includes both the
introduction of new products and services and the improvement of existing processes, business
models, and technologies (Ojo, Raman, and Downe, 2019).

Product innovation plays a key role in gaining and maintaining competitive advantage.
Introducing innovative products to the market allows you to stand out from the competition and
meet the unique needs of customers. Enterprises that invest in research and development are
able not only to create innovative solutions, but also to quickly respond to changing trends and
consumer preferences. Product innovations can include both completely new products and
significant improvements to existing ones that increase their attractiveness and functionality
(Torres, 2023).

No less important are process innovations that focus on improving the company's internal
operations. The use of new technologies, optimization of production processes and the
introduction of effective management methods allow us to increase efficiency, reduce costs and
improve the quality of products and services. Enterprises that constantly improve their
processes are able to respond faster to market changes and better use available resources.
Process innovations also contribute to increasing the flexibility of organizations, enabling faster
introduction of new products to the market and adaptation to changing conditions (Zhou and
Yang, 2016).

Innovations in business models allow enterprises to discover new sources of revenue and
use their resources more effectively. An example is the transition from a traditional product
sales model to a subscription model, which ensures a constant stream of income and greater
customer loyalty. Innovative business models are often based on the use of digital technologies,
which enable a better understanding of customer needs and personalization of the offer.
Enterprises that can effectively implement innovative business models gain greater flexibility
and the ability to quickly respond to changing market conditions (Petrescu, Bilcan, Petrescu,
Popescu, & Anghel, 2020).

Technology plays a key role in the innovation process. The use of advanced technologies
such as artificial intelligence, big data, the Internet of Things or blockchain allows enterprises
to create innovative solutions and optimize existing processes. These technologies allow you to
collect and analyze huge amounts of data, which in turn enables a better understanding of
customer behavior and faster identification of new trends. Enterprises that invest in modern
technologies gain a competitive advantage and the ability to quickly introduce innovations to
the market (Zhou and Yang, 2016).

An organizational culture that favors innovation is an essential element of success in a
modern enterprise. Promoting creativity, openness to new ideas and acceptance of risk allows
us to create an environment in which innovations can develop. An innovative culture is based
on supporting employees in experimenting and on creating mechanisms that enable quick
testing and implementation of new solutions. Enterprises that can build and maintain an

innovation culture are able not only to generate new ideas, but also to implement them
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effectively, which translates into long-term success (Petrescu, Bilcan, Petrescu, Popescu, &
Anghel, 2020).

In a global context, innovation enables companies to adapt to diverse markets and cultures
. The ability to create products and services tailored to the specific needs of local customers and
the ability to quickly respond to changing market conditions are key to achieving success in the
global market. Enterprises that can effectively implement innovations in different regions of
the world gain a competitive advantage and the ability to seize global opportunities (Paton-
Romero, Baldassarre, Piattini and Garcia Rodriguez de Guzmén, 2017).

To sum up, the role of innovation in a modern enterprise cannot be overestimated.
Innovations in products, processes and business models allow us to gain a competitive
advantage, increase efficiency and better meet customer needs. Technology and innovative
culture play a key role in the process of creating and implementing innovations, enabling
enterprises to adapt to the dynamically changing market environment. Innovations are the
foundation of the success of modern enterprises, allowing them to achieve long-term growth

and development.

S. Innovations in a modern enterprise as a challenge of the global market —
a case study

Innovation in a modern enterprise as a global market challenge can be perfectly illustrated
by the example of Tesla, Inc. Tesla, founded by Elon Musk, has become a pioneer in the field
of electric vehicles and renewable energy technologies. This company had to overcome
numerous challenges to bring its innovative products to the global market, which makes it an
interesting case study. One of Tesla's biggest challenges was to convince the market of the
superiority of electric cars over traditional combustion vehicles. In its early days, the company
had to contend with widespread prejudice and skepticism about the performance, range and cost
of electric vehicles. Tesla has invested heavily in research and development to create advanced
lithium-ion batteries that offer longer range and faster charging times, which has become a key
competitive factor (IEA, 2020).

The global introduction of Tesla's innovative products also involved the need to build
charging infrastructure. The company has started creating a network of Superchargers - fast
charging stations that allow Tesla drivers to travel long distances without fear of running out of
battery. The development of this infrastructure required coordinated cooperation with local
authorities and compliance with different legal regulations in different countries, which
constituted a significant logistical and administrative challenge (McKinsey & Company, 2019).

Tesla also had to deal with issues related to global supply chains. The production of

technologically advanced vehicles required access to high-quality components from all over the
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world. These challenges were particularly evident during the construction of the Gigafactory, a
massive battery factory in Nevada intended to meet the growing demand for electric car
batteries. Coordinating the supply of raw materials and components from different regions of
the world, including China, was complicated by cultural differences, language barriers and
various trade regulations (IEA, 2020).

Another challenge for Tesla was competition with traditional car manufacturers, which
began to introduce their own electric models. The company had to continually invest in research
and development to maintain its technological advantage and offer products that stand out from
the competition. The launch of the Model S and later the Model 3, a more affordable electric
car, was a key step in Tesla's strategy to increase the availability and popularity of electric
vehicles (McKinsey & Company, 2019).

In a global context, Tesla has also had to face regulatory and legislative challenges in
various countries. Introducing innovative products to the European or Chinese market required
adapting to local regulations on emissions, safety and vehicle approval. The company had to
cooperate with local authorities and certification institutions to obtain the necessary consents
and licenses to sell its products (Vance, 2015).

At the same time, Tesla tried to promote sustainable development and an ecological
approach to motoring. The introduction of energy storage systems such as Powerwall and
Powerpack and the development of solar technologies through the acquisition of SolarCity were
an important element of the sustainability strategy. However, the company had to face
challenges in integrating these new technologies and educating consumers about the benefits of
renewable energy sources (Lambert, 2020) .

In summary, Tesla, Inc. as an example of an innovative company, it perfectly illustrates the
challenges of introducing innovations to the global market. The company had to overcome
numerous barriers, from technological to logistical to regulatory, to revolutionize the
automotive and energy industries. Its success shows how important it is to be able to constantly
adapt and invest in innovation to meet the requirements of today's dynamically changing global

market.

6. Conclusions

In summary, innovation in the modern enterprise, as the Tesla case study shows, is the
foundation for maintaining competitiveness and success in the global marketplace. Analysis of
Tesla's business reveals that successfully innovating requires overcoming many technological,
logistical, regulatory and cultural challenges. The company had to invest significant resources
in research and development, creating advanced charging infrastructure and optimizing global

supply chains. At the same time, it was necessary to respond quickly to changing market
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conditions and adapt products to local requirements. The case of Tesla proves that innovation
and adaptability are key elements of the strategy that allow companies to survive and develop
in a dynamically changing global business environment.

Recommendations for companies resulting from the Tesla case study focus on several key
aspects that can support companies in successfully introducing innovations to the global market.
First of all, it is necessary to constantly invest in research and development. The effectiveness
of innovative products is based on advanced technologies and continuous improvement, which
requires the allocation of financial and human resources to research and development
departments.

Moreover, building and developing infrastructure supporting new technologies is crucial
for their wide -scale adoption. Tesla's example shows that infrastructure, such as a charging
network for electric vehicles, is an essential element for the success of innovative products.
Companies should therefore engage in creating ecosystems that support their innovations,
working with local authorities and business partners.

Optimizing global supply chains is another key element in successfully introducing
innovations into various markets. Managing supplies and production on an international scale
requires flexibility and the ability to quickly respond to changing market and regulatory
conditions. Companies must develop logistics and management capabilities to minimize the
risk of supply interruptions and ensure high product quality.

Adapting to local markets and regulations is equally important. Companies should be able
to adapt their products and operational strategies to the specific requirements and expectations
of different regions. Cooperation with local authorities and certifying institutions is essential to
meet all legal requirements and obtain the necessary licenses.

Promoting sustainability and ecological responsibility is becoming increasingly important
in a global context. Companies should integrate sustainability principles into their business
strategy, which includes both managing resources and engaging in environmental initiatives .
Educating consumers about the benefits of green solutions is also key to their wide acceptance.

Finally, an organizational culture that encourages innovation is an essential element of
success. Companies should support creativity and openness to new ideas, creating an
environment in which employees are encouraged to experiment and propose innovative
solutions. Creating mechanisms enabling quick testing and implementation of new ideas allows
for a dynamic response to changing market conditions.

These recommendations, based on an analysis of Tesla's success, indicate the need for a
strategic approach to innovation that includes investments in research, infrastructure
development, optimization of supply chains, adaptation to local markets and promotion of

sustainable development and an innovative culture.

12



Globalization, the State and the Individual No 1(33)/2024

References

= Adan, H., & Fuerst, F. (2016). Do energy efficiency measures really reduce household energy
consumption? A difference-in-difference analysis. Energy Efficiency, 9(4), 1207-1219.
https://doi.org/10.1007/s12053-015-9423-8

= Alshehhi, A., Nobanee, H., & Khare, N. (2018). The impact of sustainability practices on corporate
financial performance: Literature trends and future research potential. Sustainability, 10(2), 494.

= Attar, R. W., Almusharraf, A., Alfawaz, A., & Hajli, N. (2022). New Trends in E-Commerce
Research: Linking Social Commerce and Sharing Commerce: A Systematic Literature Review.
Sustainability, 14(23), 16024. https://doi.org/10.3390/su142316024

= Awasthi, K., & Awasthi, S. (2023). Green computing: A sustainable and eco-friendly approach for
conservation of energy (A contribution to saving the environment). In S. Awasthi, G. Sanyal, C. M.
Travieso-Gonzalez, P. Kumar Srivastava, D. K. Singh, R. Kant (Eds.), Sustainable Computing;:
Transforming Industry 4.0 to Society 5.0 (pp. 319-333). Springer International Publishing.
https://doi.org/10.1007/978-3-031-13577-4 19

= Bhati, A., Hansen, M., & Chan, C. M. (2017). Energy conservation through smart homes in a smart
city: A lesson for Singapore households. Energy Policy, 104, 230-239.
https://doi.org/10.1016/j.enpol.2017.01.032

= Borowski, P. F. (2021). Digitization, digital twins, blockchain, and Industry 4.0 as elements of
management process in enterprises in the energy sector. Energies, 14(7), 1885.
https://doi.org/10.3390/en14071885

= Borowski, P. F., & Karlikowska, B. (2023). Clean hydrogen is a challenge for enterprises in the era
of low-emission and Zero-emission economy. Energies, 16(3), 1171.
https://doi.org/10.3390/en16031171

*  Brown, T. (2009). Change by design: How design thinking transforms organizations and inspires
innovation. HarperBusiness.

= Chen, X., & Siau, K. (2020). Business Analytics/Business Intelligence and IT Infrastructure: Impact
on Organizational Agility. Journal of Organizational and End User Computing. DOI:
10.4018/joeuc.2020100107

= Chen, Y., & Li, X. (2021). The Role of Organizational Agility in Managing the COVID-19
Pandemic: A Case Study of Two Chinese Hospitals. International Journal of Environmental
Research and Public Health, 18(1), 70. DOI: 10.3390/ijerph18010070

» Doz Y., & Kosonen, M. (2008). The dynamics of strategic agility: Nokia's rollercoaster experience.
California Management Review, 50(3), 95—118. https://doi.org/10.2307/41166447

= Fitzgerald, B., & Stol , K.-J. (2017). Continuous Software Engineering. Springer.

= Gao, P., Zhang, J., Gong, Y., & Li, H. (2020). Effects of technical IT capabilities on organizational
agility: The moderating role of IT business spanning capability. Industrial Management & Data
Systems, 120(5), 941-961. https://doi.org/10.1108/IMDS-07-2019-0394

» He, H., & Harris, L. (2021). The impact of organizational agility on crisis management and firm
performance: A moderation analysis. Journal of Business Research, 122, 698-708. DOI:
10.1016/j.jbusres.2020.11.026

» Hu, S, Yan, D., Guo, S., Cui, Y., & Dong, B. (2017). A survey on energy consumption and energy
usage behavior of households and residential buildings in urban China. Energy and Buildings, 148,
366-378. https://doi.org/10.1016/j.enbuild.2017.05.036

» Joiner, B. (2019). Leadership Agility for organizational agility. Journal of Creating Value, 5(2),
194-208. Available on: journals.sagepub.com

= Jones, E., & Adam, C. (2023). New frontiers of trade and trade policy: digitalization and climate
change. Oxford Review of Economic Policy, 39(1), 1-11. https://doi.org/10.1093/oxrep/grac048

»  Kocot M., & Kwasek A. (2022). Organizational agility as a determinant of the effective use of ICT,
Scientific Papers of the Humanitas University of Management, No. 23(4)

= Kt M.A., & Sivasubramanian, C. (2023). Workforce Agility: A Review on Agility Drivers and
Organizational Practices. Researchers' Forum, Department of Commerce. University of Kerala,
Karyavattom. DOI: 10.59640/cbr.v14i2.1-8

13



Globalization, the State and the Individual No 1(33)/2024

» Kurnia, S., & Chien, S. W. (2020). Building organizational agility through strategic management
accounting: A case study of an Indonesian manufacturing company. Journal of Asia Business
Studies, 14(4), 591-612. DOI: 10.1108/JABS-09-2019-0253

= Lambri, M., Sironi, E., & Teti, E. (2024). The Role of Digitization in Cross-Border E-Commerce
Performance of Italian SMEs. Sustainability, 16(2), 508. https://doi.org/10.3390/su16020508

= Loeser, F. (2013). Green IT and Green IS: Definition of constructs and overview of current practices.
Completed research paper. In Proceedings of the Nineteenth Americas Conference on Information
Systems (pp. 1-10). Chicago, IL, USA

= Luo, B. N, Ren, X., Cao, Z., & Hong, Y. (2020). Corporate sustainability paradox management: A
systematic review and future agenda. Frontiers in Psychology, 11, 579272.
https://doi.org/10.3389/fpsyg.2020.579272

=  Modanval, R. K., Rakesh Kumar, S., Gayathri, N., Ramesh, C., Kumar, A., & Sharma, S. K. (2021).
Impact of Green Computing in shaping education. In B. Balusamy, N. Chilamkurti, S. Kadry (Eds.),
Green Computing in Smart Cities: Simulation and Techniques (pp. 171-188). Springer International
Publishing. https://doi.org/10.1007/978-3-030-48141-4 9

* Mrugalska, B., & Ahmed, J. (2021). Organizational agility in industry 4.0: A systematic literature
review. Sustainability, 13(15), 8272. Available at: mdpi.com

* Nath, V., & Agrawal, R. (2020). Agility and lean practices as antecedents of supply chain social
sustainability. International Journal of Operations & Production Management, 40(10), 1589-1611.
https://doi.org/10.1108/IJOPM-10-2019-0676

= Qjo, A. O., Raman, M., & Downe, A. G. (2019). Toward Green computing practices: A Malaysian
study of Green belief and attitude among information technology professionals. Journal of Cleaner
Production, 224, 246-255. https://doi.org/10.1016/j.jclepro.2019.03.252

= Paton-Romero, J. D., Baldassarre, M. T., Piattini, M., & Garcia Rodriguez de Guzman, 1. (2017). A
governance and management framework for Green IT. Sustainability, 9(10), 1761.
https://doi.org/10.3390/su9101761

= Petrescu, A.-G., Bilcan, F.-R., Petrescu, M., Popescu, D.-M., & Anghel, E. (2020). Corporate
sustainability reporting and financial performance. Sustainability, 12(10), 4297

= Prahalad, C. K., & Ramaswamy, V. (2004). Co-creating unique value with customers. Strategy &
Leadership, 32(3), 4-9

= Prieto, L., & Talukder, M. F. (2023). Resilient Agility: A Necessary Condition for Employee and
Organizational Sustainability. Sustainability. DOI: 10.3390/su15021552

» Ramadhana, R. (2021). Employee Agility. Center for Open Science. DOI: 10.31219/0sf.io/vrwnq

= Raschke, R. L. (2010). Process-based view of agility: The value contribution of IT and the effects
on process outcomes. International Journal of Accounting Information Systems, 11(4), 297-313.
https://doi.org/10.1016/j.accinf.2010.09.005

= Rosario, A., & Raimundo, R. (2021). Consumer Marketing Strategy and E-Commerce in the Last
Decade: A Literature Review. Journal of Theoretical and Applied Electronic Commerce Research,
16(7), 3003-3024. https://doi.org/10.3390/jtaer16070164

= Sajdak, M. (2021). Strategic agility of enterprises. Poznan University of Economics and Business
Press. DOI: 10.18559/978-83-66199-32-3

» Sedej, T., & Justinek, G. (2021). Effective Tools for Improving Employee Feedback during
Organizational Change. DOI: 10.4018/978-1-7998-7297-9.ch022

» Torres, E. F. (2023). Implementation of indicators in the sectors of operations of an e-commerce
creation company. Retrieved from https://repositorio.ufrn.br/handle/123456789/56103

» Trotta, G. (2018). Factors affecting energy-saving behaviors and energy efficiency investments in
British households. Energy Policy, 114, 529-539. https://doi.org/10.1016/j.enpol.2017.12.042

= van den Brom, P., Meijer, A., & Visscher, H. (2018). Performance gaps in energy consumption:
Household groups and building characteristics. Building Research & Information, 46(1), 54-70.
https://doi.org/10.1080/09613218.2017.1301697

=  Womack, J. P., & Jones, D. T. (2003). Lean Thinking: Banish Waste and Create Wealth in Your
Corporation. Free Press

=  Zhou, K., & Yang, S. (2016). Understanding household energy consumption behavior: The
contribution of energy big data analytics. Renewable and Sustainable Energy Reviews, 56, 810—
819. https://doi.org/10.1016/j.rser.2015.12.001

14



Globalization, the State and the Individual No 1(33)/2024

» Zou, T., & Cheshmehzangi, A. (2022). ICT Adoption and Booming E-Commerce Usage in the
COVID-19 Era. Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.916843

= Vance, A. (2015). Elon Musk: Tesla, SpaceX, and the Quest for a Fantastic Future. Ecca

» Lambert, F. (2020). Tesla Motors Inc. Business Model, Strategy and Insights. Independently
Published.

» International Energy Agency (IEA). (2020). Global EV Outlook 2020.

*  McKinsey & Company. (2019). The future of mobility is at our doorstep.

= Akkaya, B. (2021). Leadership 5.0 in Industry 4.0: Leadership in Perspective of Organizational
Agility. IGI Global. DOI: 10.4018/978-1-7998-8548-1.ch074

15



